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WHAT CAN TWITTER BE USED FOR? 

1. Building your organizational identity and 

reputation  

2. Engaging with the media 

3. Building buzz and engaging legislators 

around a new idea, policy, or campaign 

4. Sharing the success of a big event or action 

5. …and a million other things! 



1. HOW TO USE TWITTER 

TO BUILD YOUR 

ORGANIZATIONAL 

IDENTITY AND 

REPUTATION 









ELEMENTS OF A GREAT TWITTER 

PROFILE 

• Background image 

• Logo or profile picture  

• Location 

• Brief bio 

▪ Consider including hashtags and/or tagging others, 

if relevant  

▪ Make sure that this stays up to date!  

• Link to your website  

• Color scheme 



HOW TO BUILD YOUR ORGANIZATIONAL 

IDENTITY ON TWITTER 

• Use a consistent organizational voice: 

funny, light-hearted, serious, casual, etc 

• Offer coverage of relevant breaking news  

• Post consistently – especially on 

weekday afternoons 

• Post a variety of media (videos, photos, 

etc) 



2. HOW TO USE TWITTER 

TO ENGAGE WITH THE 

MEDIA 



 

 

 

 

• If you have breaking news, tweet it @ a 

reporter. Link to more info, an event page, 

a report. 

• If a reporter has covered an issue before, 

give them updates! 

• Create a “List” of your favorite 

newswriters to follow what they’re up to 

• Retweet stories of interest, add your own 

two cents if you want to. 

 

 

Twitter and the Media 



 

 

• Provide instant feedback on stories, 

engage in conversation  

• Feedback can be positive, negative or 

simply informational. Most reporters 

appreciate the information even if they 

aren’t going to write about it that day. 

 

 

Twitter and the Media 





3. HOW TO USE TWITTER 

TO BUILD BUZZ AND 

ENGAGE WITH 

LEGISLATORS 





WHAT SHOULD I TWEET? 

• Thank a legislator for their support 

• Tweet photos or testimonials from a particular 

town or city and tag the relevant legislator  

• Share facts or statistics  

• Share anecdotes or stories  

• Share updates from a campaign 

• Have some fun and don’t be afraid to take 

risks (within reason!) 



ENGAGING WITH SUPPORTERS AND 

LEGISLATORS 

• Mentioning (or tagging) others in a tweet 

• Retweeting content posted by others 

• Favorite-ing content posted by others  

• Sending direct messages to ask 

questions or follow up  



LEGISLATIVE PARTNERS ENGAGE YOU, 

TOO! 



THE FINE ART OF THE HASHTAG 

• In many cases, it’s better to pick an existing 

hashtag rather than trying to invent a new one  

• Considerations: relevance, specificity, number 

of characters, longevity  

• How many hashtags is too many? (Hint: more 

than three is too many) 

• Case study: #S1225 

 

 



EXAMPLES OF HASHTAGS 

• #PutSolarOnIt 

• #mapoli 

• #JustRaiseTheCap 

• #Solar 

• #SolarIsWorking 



4. HOW TO USE TWITTER 

TO SHARE YOUR 

SUCCESSES 



LIVE-TWEETING FROM A BIG EVENT 

• Use direct quotes or paraphrase 

• Try to post one quote per speaker 

• Tag speakers, along with sponsors, 

attendees, hosts, legislators, and the 

media 

• Add photos and short videos directly 

from your smartphone  







HOW TO MAKE A MEME 

• Go to PicMonkey.com 

• Upload an image 

• Add text (the shorter the better) 

• Add a hashtag or two  

• Download it and post it to Twitter! 



5. HOW TO DO A MILLION 

THINGS (AT THE SAME 

TIME) USING TWITTER 



TWITTER TOOLS: TWEETDECK, HOOTSUITE, 

AND MORE 

Free online tools help you manage multiple 

accounts: 

▪ Posting the same tweet to multiple accounts 

▪ Monitor mentions, favorites, re-directs and direct 

messages easily 

▪ Schedule tweets for hours, days or weeks in 

advance  

▪ Monitor a specific hashtag, user, list of users, etc 

to follow breaking news or stay on top of updates 



TWITTER TOOLS: TWEETDECK 





QUESTIONS? 

COMMENTS? IDEAS TO 

SHARE? 


